1= il
2 F st
JANG LU HA

F&B CONTENTS



JANGLUHA = 7|9f Atgd T2kt 024 o 32|0f|0|E|E ot sHE S%f oL of

F&B o] HaHE VX7t

Core Values

INSPIRING

CROSSOVER

HOLISTIC

CREATIVE COLLABORATION

oM
USHE A QIZ 2 HEIX JHYF 27t 7|, AIALY D& M2k X|otst=

Creative & Consulting Zmyiuct,

Jangluha 7} X|&5t= 2K =

_ 2HIXt| 2t0| AEHY, 23t E-IE0]| 7|83t Inspiring QUAO|E =&
O|F LDt YWY E0]|M OF0|LO0E AQt5t= Crossover® At
_ F&B TZ X410 OAIY & B0l 7|8t Holistic 2

| DTEO| HOIKQI RHE 9ISt Creativeoto] H
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Work Process

= QAR B7F2] concept HY R HE
To develop SIALE 52t pt e A HE
F&B Brand & Contents = DHO| needsE 24610 A 32t concept =& 9 HE
Concept = AT QlE QA HEIX JHY

» A S8 ALY 260 YRSV uniqueness HHEE 4~ U= 2R brand WY

brand item 7H& & 0|0f| 2 X|A| X}AF ( Knowledge Asset )9

To design creative food

& beverage brand

To consult F&B brand * Brand ConceptE Y2t U LHEHE o~ U= TN OFAE K|t

marketing plan = QA Trend &4 & Marketing Mix

To develop Korea Brand = Korea |dentity Brand 7H&
and globalization » St HEHE O M|AH|St M2F gl 2HE}

Copgtca®l g heCaltd.



Work Process

Brand Identity<]
T A

To design Conceptual
Catering Development

Psychological

Interactive

To consult F&B brand

Marketing

Emotional

Approach
Marketing plan

To design creative
. food & beverage brand

To develop F&B Brand
& Contents Concept

Functional

design

Research

CpidhEPl brg Feolid



AlF A O F&B AlEQ| TrendS 2|E8HH [hY TEMES 0|21 MIHoE FHS FHUS 7T
- 71 = CEOQ| 2| 43tofl, A 2|00[E|E TtEL{ S o] WS Sdll Xl Tfers HAd=
PROJECT MANAGEMENT Ad] AHH Project Management ¥ E{st1 AFL|Ch
ProJECT PORTFOLIO
2021 ANg MY ot Fof = &Y A9 Concept Development
2021 Sky72 OIM FET ZOEf sky72 Al AlM YE 2F
2020 Nest hotel F&B Concept re-development & Marketing Advisory
2019
2015  HOXISAE st AFSAFAIY & MD SE5A 0| F&B S22}
Master Concept 7|2 7134 (on progress)
LF oA Q1M A LF A0 FRB 52t 10t Concept 7=
2014 LFTHM M YU™ MD 22 A 0| FRB 272tM2 1t Master Concept 7|2 &
HEYHIHY GE & SZ Country Club F&B Brand Ml & VMD g &

QlERA 0

x
= LA Modern Japanese Restaurant 0|5 Master Concept ,VMD 7H&t 134

2013 ANMARE Brunch Buffet Restaurant ‘Egg talks’ Master Concept 0|5 7H& ,VMD 7Hgf &
2012  Small house Big door Boutique Hotel F&B Brand Oi|5 2! VMD 7Hgf 13
32ty C&C 37t Master Concept 7|2 7134

2010 UNZUBE QIH M2 MG} OH SRS SEAL FEB SUTIAM Master Concept 712 7
St Z2{2iot YRR AUY S8 HAUE SIS HAMC A HY, KLY U 2y
=gNI=Ty 71242 Korean Cuisine ‘BAEY 218 & 2F

2009 HYZZE] 10 corso como Café Brand Concept Redevelopment

CpidhEPl brg Feolid



SPACE PROJECT PORTFOLIO

F&B Contents7} 2%t Z|E|Y, AEHQAHE T, 2fo|=AEIY 23S 7t
Master M, MD, 7|21} HEHIX 'Y S Creative PartnerE1t2| S Edlf
Z2HE 13 MHAE FHEL|LCL

2008 AMPIMISH 27, U BETH MEAK SUE Jays Mom' S Y 9L 28 9 2

QE‘ [=FISKS) S =
OIMIANBE BIFC) MYME =2 Mom’s time © Concept 7H & 22|
oIM=HMBE B1 CJN-city F&Bkl*E “Food On Air” CONCEPT 2Hg ! 24|
2018 UiR¥T ZAlck ‘0t= 2’ Brand Concept Redevelopment

2007  paradise city  Plaza F&B El|\FZ QX2 st 22 241 e
2015 LF IjM LF AF0f QI AN F&B S7tMD M2k 9 7|2 71

2010 HEOHME L= MERA HE Fap EHME 2 42 8D HEf 7= T

2008 CIT Zee MM 2|ZE MD MEF 9 7|3 1N
A= 0| A2 Brand e 3 MDEEF 7|23
2007 A4 Somerset Place Suites F&B &7tMD ®2F 7|2 313

L

2005 Z=EH OjCjof HFE 205k MD PLAN g &4 74 E

El

2004 ItFE HTHEZEX] Food Court Concept/'Z

CpidhEPl brg Feolid
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Al Concept Development

r

Ip2tCtO|A A|E| Plaza MD 244 7

20202021 4% )

2019,

(d[#|2 2F0[= 2018,

O XtEAH DY RE{ ABL|Q

LF I{ V-PLUS F&B &7t concept 7HE

o

.
[

o

.
[}

== & &% Country Club F&B Brand Ol 5 VMD 7 7

| ( Oj#2 7}0[E 2017,2018,2019,2020 1% )

X 22 2Z] 10 Corso como Cafe Brand Concept Redevelopment

MAMA HoHy

2 X
S

C
A B AE

ol

MEQIX| EE made by jay’'s mom i 4

2N M S BIF C) MEHE

E3 ' Mom's time ' Concept 7H&

g8

o

o
O:

23

CONCEPT 7}t

Q1M =H3E B1 CJ N-city “Food On Air"
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Experience & Expertise

F&B Brand & Space Concept Development

Nest hotel
Paradise city plaza
SHHXSXH Museum

QAXFE
AM|AH =Y
10 Corso Como
Korean Cuisine €4|&f



F&B Concept
Development
Operation Strategy

Nest Hotel

2020~2019.

ZAE JHet
O 7HE
=13

=3 & g

OFAIY RH2 3 22

»
v,
1 —-
o
— i
\
ST
BeF T
i 'I'
|
2
-

LR

a

M

wey, 0
ULl LTI 1T e ﬁ,

Z.
o2 ",'
- F’
[ =

NI RS e

=Sy |

<. A

‘L’.’  »

. .
EJ .
.“\




A i S SR A e s N
SWENR ARSI TR TN T AT

> il
&

on

" ==

un
= oy
or w M=
W JE
HHOE

-+
c
a
E
a

i=)
1]
>
[eT]

o

)
a
Q
]
c
o

U

o

oJ

L

AN
()]
(<3}
-+
1o}
—
-+
wm
c
o
)
[1e}
[
(e8]
(=B
o

H
2017.

Copgtca®l g heCaltd.




F&B Concept Development
Operation Strategy

Paradise city i Plaza

2017.
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F&B Operation Strategy

Rose bakery

2ZH[0[312| MEZT| A
20 M2 I

Rose Bakery

CpidhEPl brg Feolid
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F&B Concept Development

Operation Strategy
Tongue&Groove JOINT

2016.
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F&B Concept Development
Operation Strategy

HACHXFS KL
1st Museum

2015.
ASAIE MY FHR

Food Hall G AH|A
HAH™E Project




F&B Concept Development
Operation Strategy

LM AH 2t
'EGG TALKS’

2013.

2 opr¥
x
~ e
===
ne

o
My Im
N ox




F&B Concept Development
Operation Strategy

LMA ey QAHHE

HE Ng7t

DUANE
MD | D 20|
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F&B Concept Development
Operation Strategy

Korean Cuisine E4!E}

2010.

CpidhEPl brg Feolid



F&B Concept
Redevelopment
Operation Strategy

10 Corso Como Café

2000.

Concept Redevelopment
Space Re-Programming &
Positioning Revisit Strategy Consulting

(with g HYZ2Z)
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F&B Concept Development
Operation Strategy

Concept 7Hg & 134
MD I-IE'—F
a7t T2 OgHdl & HAME




F&B Concept Development
Operation Strategy

AUNIANBY FERE
Food on air

2008.

Concept 7Hg & &
MD T

S ZE0HY & HEY
(with CJ N City ,CJ Fresh way )
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Experience & Expertise

Space Concept Development & MD Strategy

AEMERA L2l
LF 230 HerH
LF 23 A>H
3N CNC HE SAH A
Small House Big Door Boutique Hote



Space Concept Development
MD Strategy

LF A%0] 443
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Space Concept Development
MD Strategy

LF 230 3¢

2014.

CpidhEPl brg Feolid



Space Concept Development
VMD Development

Small House Big Door Boutique
Hotel

2013.
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Space Concept Development
MD Strategy

201e.

CpidhEPl brg Feolid



Space Concept Development
MD Strategy

R SNCHON
SEVERANCE
HOSPITAL

Concept 7het
MD T
22t o27
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Experience & Expertise

Space Concept Development & MD Stratequ, MD |X|

Somerset Palace Suites
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Somerset Palace Suites




Ns
&R

@ ki

poery

35 IE 6
A % 3
JANG LU HA

F&B CONTENTS

JANLGUHA Co, LTD 202ho, 27, Gangnam-daero 160-gil, Gangnam-gu, Seoul, Korea T. 02 535 5023



